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Avoid choosing risky options. This is the creative field, there’s 
so much out there. Everybody can do it. The software you know, 
it’s pirated daily. Yes, everybody has the software. Everybody can create a logo, 
everybody can do a website. Computer makes them become 
overnight professionals. Because we value your business we 
wouldn’t let you go down that path.

“ 

 

”

“We’re creative thinkers, and that is the 

most important ingredient in that passion 

for what we do that make us different”.

w w w . k i p o n g c r e a t i v e . c o m



“ 

 

”

Graphic Design is all around us! Words and pictures – the building blocks of graphic design. 

Those are the elements that carry the majority of the contents in both the digital and the 

printed world. As graphic design becomes more visible and prevalent in our lives, graphic 

design as a practice becomes more important in our culture. 

    We say that good design meets three criteria: beauty, simplicity, and clarity. In business, 

certainly, your graphics must be beautiful. Often viewer’s response to your business is 

formed in a few moments by what he or she first sees. If your message is complex, you use 

design to simplify it. If an idea is too difficult to understand, you use design to clarify it. The 

best design is all three: beautiful, simple, and clear.

“We’re creative thinkers, and that is the 

most important ingredient in that passion, 

for what we do”.

JOHN KIPONG

Creative Director

Graphic Design for Business Communication.
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Most people value time and don’t choose the best option required for their design and 

printing needs. They chose the least risky option sacrificing value and quality to save costs. 

As consulting designers, we’re mindful of our client’s needs. Our strength and experience lie in 

design for print and electronic media. In print media, we specialize in corporate communication 

literature, i.e. annual reports for the government and private sector, training manuals, brochures, 

corporate plans, billboards, and logos. In electronic media, we consult in digital video and editing, 

and web design and development. That makes us your one-stop graphic design and print 

management specialist you can trust and rely on to deliver your next project – on time and 

within budget. And for convenience, we’ll deliver the finished product right to your doorstep. 

We value our client’s business. 

“ 
As consulting designers, we 

choose the best option for 

you, the client. 

” 7 | 
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value, skills and     experience built over 30 years in the creative arts industry.
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value&trust
you can rely on.
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The reason why nobody has the same vision we have.

Yes! we’re creative thinkers. Not everybody has that same – well, nobody has the same vision 

and experience we have. We banked up on our creativity and simplicity translated into our work. 
With knowledge and skills gained through a 4-year scholarship studying at the National Arts 

School (1988) right through to the University of Papua New Guinea (Faculty of Creative Arts, 

1989–1991) including a short stint of vocational training overseas in Fiji (creative photography), 
Iceland (artwork & prepress), Australia (web & database design), and New Zealand (internet 
internship) that combines with 30 years of design practice and experience has equipped us 
to deliver your project with confidence. It was a privilege to have acquired knowledge and 
skills that are necessary to our profession. With this wealth of experience, I have gained an 
insight into the overseas trend in visual communication art and design within the creative arts 
industry, which alone is beneficial to my work. What’s more, could I ask for? Our overseas 
exposure to working on clients’ job assignments on-site with printing companies in Singapore 
and Australia, together with our collaboration with former BBC Writers in Port Moresby and 
London collectively with book production specialists on-site in Iceland had enhanced our 
skill level and creative knowledge in book-design, planning, and production. Accumulating all 
these has broadened our perspective into how we see, think, and execute our creative work every 
day, no matter how big or small... with patience and diligence.

“ 
During the course of 

my formal employment 
in advertising industry 
including my private 

design practice, 29 years 
of experience I was Art 
Director and Creative 

Director for the following 
corporate accounts; Shell 

PNG, Mobil Oil, Coca-
Cola, Pepsi, PNG Motors, 

Kenmore Group of 
Companies, Telikom PNG, 
Posts PNG, Pacific Mobile 
Communication–Cellnet, 
Tiare Internet Gateway, 
PNG Tourism Promotion 
Authority (TPA), Ok Tedi 

Mining, National Statistical 
Office (NSO), National 

Provident Fund, PNG Law 
& Justice Sector Program, 
PNG Eco-Forestry Forum 

and WNB Provincial 
Administration.

 

”
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V I S U A L  A R T S  F O U N DAT I O N  S T U D I E S

N A T I O N A L  A R T S  S C H O O L  |  1 9 8 8

The studies in the foundation of the visual arts at National Arts School 

gratefully enabled me to develop my visual awareness skills that focused 

on drawing skills – both in ‘still and life’ settings environment which 

are fundamental requirements in pursuing further studies in ‘visual 

communication arts’, thus one developed and become competent 

professional artists and designers. Upon successfully completing my visual 
arts foundation studies by end of 1988 I was granted a further 3-year National 
Scholarship to study Graphic Design and Photography at the Faculty of Creative 
Arts (FCA), University of Papua New Guinea from 1989–1991 and graduated as 
one of the pioneer students under UPNG (37th Graduation, March 1992).  

I was privileged to be offered a 1-year National Scholarship (1988) by 

the Office of Higher Education to study visual arts at the *National 

Arts School of Papua New Guinea. It was a one-year fully paid 

Scholarship by the National Government. This opportunity offered by 

the Government has enabled me to establish a solid foundation in the 

development of my creativity and visual awareness hence acquiring 

skills that cultivate the foundation of my creativity through this one-

year Visual Arts Foundation Studies at the National Arts School.

the  foundat ion  o f  my  c reat i v i ty.
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*Now the Faculty of Creative Arts, UPNG

Final year graphic design and photography assignment, 1991   |   Photography & Lightings, Self-portrait.



The discipline of graphic design is about problem-solving. Throughout the 

course of studies, besides theory, students were given a wide range of 

design problems to solve either as an individual or in team collaboration 

on how to explore and investigate visual representation through a range of 

image-making techniques; understanding basic principles of working and 

using photographs, illustrations and typography to solve design problems 

in a given situation. The introduction of computer technology in the early 90’s 
catalyzed PNG’s creative arts industry growth to a new level. We’re proud to be part 
of these changes along the way from 1992 up to the present.

Sets of conventional 
tools of graphic design 
learned and used at 
design school before 
‘computer age’ used 
for solving design 
and photography 
assignments & projects.

G R A P H I C  D E S I G N  &  P H O T O G R A P H Y

F A C U L T Y  O F  C R E A T I V E  A R T S

U P N G   |   1 9 8 9 – 1 9 9 1

 11 | 

t h e  c r e a t i ve  m i n d  d eve l o p e d  ove r  3  ye a r s  a t  d e s i g n  s c h o o l .
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our capabilities
We design, we’ll manage your printing, and we’ll deliver the finished 
product directly to your doorstep.

our capability. 
What we can do for you. We design, we’ll manage your 
printing, and we’ll deliver the finished product directly to 
your doorstep.

 11 | 

Our Capability: We possessed excellent skills in problem-
solving in graphic design; execution of creative briefs 
and concept development from ‘Thumbnail’ sketches to 
‘final comprehensive’ artwork production both for print 
and electronic Media. We will complete the task, from the 
conceptual stage to the final delivery of finished products to 
the clients.

We possessed hands-on skills with in-depth knowledge and 
experience in graphic design software (our digital tools) and a 
thorough understanding of pre-press and printing processes 
necessary for the management and implementation of clients’ 
projects.

What we can do for you. We’ll design, we’ll manage your 
printing, and we’ll deliver the finished product directly to your 
doorstep. Browse through this brochure to see what 
we could do for you. Feel free to call or email us at: 
kipongjohn@gmail.com
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A proven ability of our 
strength.
We pay attention right down to the smallest detail. The choice of 
typefaces, fonts, styles, type size and leading (space between 
each line of type), color and the overall harmony in the layout 
design on a page/spread, are very important factors in 
communicating client’s message to its intended audience. The 
pages might include photographs or illustrations, in doing so, we 
allow lots of white spaces around as part of the design for greater 
legibility in order to achieved the required outcome expected by 
the client. typography, color and design. our strength.

the proven ability of our  
strength.
With diligent and great patience achieved through perseverance, 

tight client’s job deadlines, we confidently assure you to “have ‘peace 

of mind’ when you’re with us.” Yes! we pay attention right down to 
the smallest detail. The choice of typefaces, fonts, styles, type size and 
leading (space between each line of type), color, photos or illustrations 
and the overall harmony in the composition of design elements on 
the page or a spread are very important factors in communicating 
client’s message to its intended audience. The pages might include 
photographs or illustrations, in doing so, we allow lots of white spaces 
around as part of the design for greater legibility in order to achieved 
required outcome expected by the client. Typography, Color and 
Design – Our strength.

|  12 

the proven ability of our  
strength.
With diligent and great patience achieved through perseverance, and 

tight client Job deadlines we adapt to, we confidently assure you 

to “have peace of mind when you’re with us.” Yes! we pay attention 
right down to the smallest detail. The choice of typefaces, fonts, styles, 
type size and leading (space between each line of type), color, photos 
or illustrations, and the overall harmony in the composition of design 
elements on the page are important factors in communicating the 
client’s message in printed media to its intended audience. The design 
element consisting of colors, type, photographs, illustrations, tables 
and graphs, etc that you see as finished-printed work on blank white 
pages are carefully thought out. We allow the use of white spaces as 
part of the design for greater legibility to achieve the required outcome 
expected by the client. Typography, Color, and Design – Our strength.
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Our graphics capability.
We use latest in computer hardware (Apple Mac) and design software 
(Adobe Creative Cloud) with Microsoft Office for Mac as our digital design 
tools to deliver clients’ project.

1. DESIGN SOFTWARE
Adobe InDesign CC 2017
Adobe Photoshop CC 2017
Adobe Acrobat Pro DC 2015
Adobe Photoshop Lightroom 5
Microsoft Word (Version 15.22)
Microsoft Excel (Version 15.21.1)
Microsoft PowerPoint (Version 15.22)

2. HARDWARE
ProMacBook Pro (Retina, 15-inch)
Processor: 2.5 GHz Intel Core i7
Memory: 16 GB 1600 MHz DDR3
Graphics: NVIDIA GeForce GT 750M 2048 MB

our graphic & technical  
capability.
We use latest in computer hardware (Apple Mac) and design software 

utilising Adobe Creative Cloud) with Microsoft Office for Mac as our digital 

design tools to deliver clients’ project.

DESIGN SOFTWARE

Adobe InDesign CC 2019 
Adobe Photoshop CC 2019 
Adobe Photoshop CC 2019 
Adobe Premiere Pro CC 2019 
Adobe After Effects CC 2019 
Lightroom 5  
Microsoft Word  
Microsoft Excel  
Microsoft PowerPoint

HARDWARE 

iMac (Retina 5K, 27-inch, 2017) 
Processor: 3.4 GHz Intel Core i5 
Memory: 8 GB 2400 MHz DDR4 
Graphics: Radeon Pro 570 4096 MB 
MacOS Mojave (Version 10.14.1 

ProMacBook Pro (Retina, 15-inch)  
Processor: 2.5 GHz Intel Core i7 
Memory: 16 GB 1600 MHz DDR3 
Graphics: NVIDIA GeForce GT 750M 2048 MB
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John Kipong is an experienced creative director in PRINT DESIGN specialising in annual reports, 
corporate & training manual design and production, newsletters and brochures, corporate 
plan design, billboard & display ads, including other general publication, and philatelic design 
(postal stamps). In the digital media world we provide creative direction for digital video 
shooting and editing.

• Excellent knowledge of Apple MAC 

OS, Hardwares & Network

• Well versed with Design and Layout 
Application programs in a ‘Creative 
Environment’ – Adobe Creative Clouds 
(CC) and Microsoft Office for MAC OS

• 30 years Professional Experience 

in Graphic Design and Advertising 

industry.

• Hands-on experienced with latest in 
design and web development software 
used for creative execution of design 
ideas and artwork production

• A thorough understanding of the 

knowledge, skills with experience in 

graphic design, advertising design, 

digital illustration and photography 

– the necessary set of skills required 

for in ‘problem solving’. Can apply 

knowledge and process skills to new 

situations with confidence with high 

degree of competence.

• Can analyse and evaluate data, 
graphics and other form of 
information relevant to ‘visual 
communications’.

• A Good understanding of the 

internet – knowledge and skills in 

website designing and development 

technology such as html, xml, CSS 

and Dynamic Website development 

(Database) ASP, Coldfusion and PHP.

• General understanding in PC 
computer’s Windows OS working 
environment.

our creative & technical  
capability.
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typography, color and 
design as our strength.

typography, colour and design our  
strength.
Typography, color and design has formed the basis of our strength. 
With diligent and great patience mastered through perseverance, 
tight client’s (job) deadlines, we confidently assure you to “have 
‘peace of mind’ when you’re with us.” Yes! we pay attention right 

down to the smallest detail. The choice of typefaces, fonts, styles, 

type size and leading (space between each line of type), color and 

the overall harmony in the layout design on a page/spread, are very 

important factors in communicating client’s message to its intended 

audience. The pages might include photographs or illustrations, in 

doing so, we allow lots of white spaces around as part of the design 

for greater legibility in order to achieved the required outcome ex-

pected by the client. Typography, Color and Design – Our strength.
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typography, colour and design our  
strength.
Typography, color, and design have formed the basis of our strengths. 
With diligent and great patience mastered through perseverance 
and tight client (job) deadlines, we confidently assure you to “have 
‘peace of mind when you’re with us.” Yes! We pay attention right 

down to the smallest detail. The choice of typefaces, fonts, styles, 

type size and leading (space between each line of type), color, and 

the overall harmony in the layout design on a page/spread, are 

very important factors in communicating the client’s message to its 

intended audience. The pages might include photographs or illus-

trations, in doing so, we allow lots of white spaces around as part 

of the design for greater legibility to achieve the required outcome 

expected by the client. Typography, Color, and Design – Our strength.
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2013 ANNUAL PERFORMANCE REPORT – LAW AND JUSTICE SECTOR
CLIENT: PAPUA NEW GUINEA AUSTRALIA LAW AND JUSTICE PARTNERSHIP

a proven ability of our 
capabilities.

the capability we displayed through our  
portfolio.

 15 | 2013 ANNUAL PERFORMANCE REPORT – LAW AND JUSTICE SECTOR
CLIENT: PAPUA NEW GUINEA AUSTRALIA LAW AND JUSTICE PARTNERSHIP

a proven ability of our 
capabilities.

the capability we displayed through our  
portfolio.

 15 | 

the capability we displayed through our  
portfolio.
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law and justice sector
government.2013 annual  
performance report. 
national government | australian aid
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2013 annual  
performance report. 
national government | australian aid
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law and justice sector
government.village courts officials course   
training manuals. 
national government | australian aid

 17 | 

village courts officials course   
training manuals. 
national government | australian aid
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VILLAGE COURT OFFICIALS COURSE– TRAINER’S AND LEARNER’S GUIDE MANUALS
CLIENT: PAPUA NEW GUINEA AUSTRALIA LAW AND JUSTICE PARTNERSHIP

training                        annual  
manual  report
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education sector
private.
2014 SCHOOL MAGAZINE
CLIENT: ST. JOSEPH’S INTERNATIONAL CATHOLIC COLLEGE

international school  
magazine.
education sector
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international school  
magazine.
education sector
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provincial government
government.
CORPORATE PLAN 2016 – 2018
CLIENT: WEST NEW BRITAIN PROVINCIAL ADMINISTRATION

2016–2018 wnb provincial   
corporate plan. 
provincial government
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2016–2018 wnb provincial   
corporate plan. 
provincial government
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provincial government
government.
CORPORATE PLAN 2016 – 2018
CLIENT: WEST NEW BRITAIN PROVINCIAL ADMINISTRATION

provincial government
government.
WNB INTEGRATED PROVINCIAL DEVELOPMENT PLAN (IPDP) 2017 – 2022
CLIENT: WEST NEW BRITAIN PROVINCIAL ADMINISTRATION

2017–2022 Integrated provincial    
development plan. 
provincial government

|  20  21 | 

2017–2022 Integrated provincial    
development plan. 
provincial government
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png ecoforestry forum  
newsletters. 
ngo
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png ecoforestry forum  
newsletters. 
ngo
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png ecoforestry forum  
newsletters. 
ngo
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“preliminary” and “final figures”   
2000 census. 
national government

“preliminary” and “final figures”   
2000 census. 
national government
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tourism & communication sector
government/private.tourism & communication sector    
magazine ads. 
government & private
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tourism & communication sector    
magazine ads. 
government & private
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Graphic Guidelines
PNG POP [Papua New Guinea Palm Oil Platform] Graphic Guidelines define the fonts, 

colours and policy for logo usage in brand communication.

NEW BRITAIN LOGISTIC
consultwest

new britain brand  
logo design. 
private sector
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NEW BRITAIN LOGISTIC
consultwest

new britain brand  
logo design. 
private sector
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NEW BRITAIN LOGISTIC
consultwest

new britain brand  
logo design. 
private sector

  25 | NEW BRITAIN LOGISTIC
consultwest

new britain brand  
logo design. 
private sector

  25 | 

NEW BRITAIN LOGISTIC
consultwest

new britain brand  
logo design. 
private sector

  25 | 
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new britain brand  
logo design. 
private sector
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TypographyTYPOGRAPHY TREATMENTSProxima Nova Regular 
Main font, used for titles, sub-titles, text, signature

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm

Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

Àà Ââ Ææ Çç Éé Èè Êê Ëë Îî Ïï Ôô OE oe Ùù Ûû ÜüŸÿ

1234567890
Proxima Nova Semibold 

Used for titles, sub-titlesAa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm

Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

Àà Ââ Ææ Çç Éé Èè Êê Ëë Îî Ïï Ôô OE oe Ùù Ûû ÜüŸÿ

1234567890
Proxima Nova Bold 

Used to have stronger sentences

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm

Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

Àà Ââ Ææ Çç Éé Èè Êê Ëë Îî Ïï Ôô OE oe Ùù Ûû ÜüŸÿ

1234567890

Proxima Nova Black 
Used to have stronger sentences

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm

Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

Àà Ââ Ææ Çç Éé Èè Êê Ëë Îî Ïï Ôô OE oe Ùù Ûû ÜüŸÿ

1234567890
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ContentsLogo Guidelines
Logo Guidelines define logo usage and application in different contexts, 

the allowed colours and shapes of the REDD+ Papua New Guinea logo. 

These guidelines are given to keep REDD+ visual image uniform. 
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2

The logo must not be used in different colours or tones but the ones above. 

Note: Based on the number of primary colours used in the colour composition 

of REDD+ logo, ‘full-colour’ (four-colour process) printing technique is 

recommended.

PURPLE

Primary colours and tints 
A 20% tint of each colour is permitted for use on backgrounds with black text overlayed.

LIGHT GREENDARK GREEN BLACK

PANTONE 261c PANTONE 361cPANTONE 343c

CMYK 
 
C 67 
M 96 
Y 33 
K 22

CMYK 
 
C 77 
M 2 
Y 100 
K 0

CMYK 
 
C 100 
M 40 
Y 83 
K 46

RGB 

R 85 
G 45 
B 93

RGB 

R 106 
G 175 
B 66

RGB 

R 12 
G 76 
B 57

WEB 

#552c5d

WEB 

#6aaf42

WEB 

#0c4c39

WEB 

#000000

Colour Palette
CMYK + Pantone + RGB + web colours

DEEP BLUE YELLOW OCHRE GRAY

PANTONE 7462c PANTONE 137c PANTONE 424c

CMYK 
 
C 100 
M 56 
Y 13 
K 1

CMYK 
 
C 0 
M 47 
Y 94 
K 0

CMYK 
 
C 58 
M 49 
Y 46 
K 14

RGB 

R 27 
G 104 
B 162

RGB 

R 248 
G 156 
B 43

RGB 

R 111 
G 112 
B 115

WEB 

#1b68a2

WEB 

#f89c2b

WEB 

#6f7073

DEEP GREEN

PANTONE 348c

CMYK 
 
C 99 
M 30 
Y 100 
K 22

RGB 

R 45 
G 109 
B 54

WEB 

#2d6d36

Logo Colours5

Logo Usage and Application11
• For print publications such as reports, brochures, flyers, posters as 

banners, the logo lockup should appear at the bottom on the front 
cover of the publication or at the bottom on the back cover. For 
videos, the logo lockup should be applied at the end of the video. 

• During the logo use and application, all logos should be visually 
equal; no one logo should take precedence over the other logos 
of partnering agencies or organizations. There are no exceptions 

to this rule. In general, avoid crowding name or any other element 
too closely around the REDD+ logo/ logo lockup: leave clear space 
around the logo to increase its impact.

• Any request for exceptions to these guides should be made directly 
to the CCDA Public Relations and REDD+ Branch. 

A Commitment by: Led by: Funded by: Facilitated by:

DEVELOPING  REDD+  IN  PAPUA  NEW  GUINEA

REDD+ refers to efforts to Reduce Emissions from Deforestation and forest 
Degradation, and plus (+) conservation of forest carbon stocks, sustainable 
management of forests, and enhancement of forest carbon stocks (REDD+).

B
ra
nd

Brand
GuidelinesREDD+ Logo and Graphic 

Guidelines define the 
fonts, colours and policy 
for logo usage in brand 

communication.

Graphic

The REDD+ Logo
3 The REDD+ logo is a key element that symbolizes REDD+ Programme 

in Papua New Guinea (PNG). The logo was developed in 2017 through 

a consultative process with inputs by all key stakeholders from the 

government, private and civil society organizations. The process was 

led by the Climate Change and Development Authority (CCDA) and 

PNG Forest Authority (PNGFA) with the support of the Forest Carbon 

Partnership Facility (FCPF) through the United Nations Development 

Programme (UNDP). Below is an illustration of what the REDD+ PNG logo 

depicts. 

1. REDD+ : Acronym for Reducing Emissions from Deforestation and forest 

Degradation, as well as (+) conservation, sustainable management of forests and 

enhancement of forest carbon stocks.

2. The PNG map in the circular globe depicts PNG as part of global efforts to address 

Climate Change through REDD+ actions.

3. The Bird’s wing as leaf represents Papua New Guinea’s forests. It is colored in 

green to foster sustainable management and use of forest resources.

4. The PNG map symbolizes that PNG is taking a national (policy) approach to 

implement REDD+ in the country. 

5. The Bird of Paradise represents PNG’s national emblem and its unique biodiversity.

6. Country name
3

4

6

5

1
2

“REDD+” – guidelines design  
brand guidelines. 
national government + UNDP

|  26 |  28 

w w w . k i p o n g c r e a t i v e . c o m



TypographyTYPOGRAPHY TREATMENTSProxima Nova Regular 
Main font, used for titles, sub-titles, text, signature

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm

Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

Àà Ââ Ææ Çç Éé Èè Êê Ëë Îî Ïï Ôô OE oe Ùù Ûû ÜüŸÿ

1234567890
Proxima Nova Semibold 

Used for titles, sub-titlesAa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm

Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

Àà Ââ Ææ Çç Éé Èè Êê Ëë Îî Ïï Ôô OE oe Ùù Ûû ÜüŸÿ

1234567890
Proxima Nova Bold 

Used to have stronger sentences

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm

Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

Àà Ââ Ææ Çç Éé Èè Êê Ëë Îî Ïï Ôô OE oe Ùù Ûû ÜüŸÿ

1234567890

Proxima Nova Black 
Used to have stronger sentences

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm

Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

Àà Ââ Ææ Çç Éé Èè Êê Ëë Îî Ïï Ôô OE oe Ùù Ûû ÜüŸÿ

1234567890
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ContentsLogo Guidelines
Logo Guidelines define logo usage and application in different contexts, 

the allowed colours and shapes of the REDD+ Papua New Guinea logo. 
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The logo must not be used in different colours or tones but the ones above. 

Note: Based on the number of primary colours used in the colour composition 

of REDD+ logo, ‘full-colour’ (four-colour process) printing technique is 

recommended.

PURPLE

Primary colours and tints 
A 20% tint of each colour is permitted for use on backgrounds with black text overlayed.

LIGHT GREENDARK GREEN BLACK

PANTONE 261c PANTONE 361cPANTONE 343c

CMYK 
 
C 67 
M 96 
Y 33 
K 22

CMYK 
 
C 77 
M 2 
Y 100 
K 0

CMYK 
 
C 100 
M 40 
Y 83 
K 46

RGB 

R 85 
G 45 
B 93

RGB 

R 106 
G 175 
B 66

RGB 

R 12 
G 76 
B 57

WEB 

#552c5d

WEB 

#6aaf42

WEB 

#0c4c39

WEB 

#000000

Colour Palette
CMYK + Pantone + RGB + web colours

DEEP BLUE YELLOW OCHRE GRAY

PANTONE 7462c PANTONE 137c PANTONE 424c

CMYK 
 
C 100 
M 56 
Y 13 
K 1

CMYK 
 
C 0 
M 47 
Y 94 
K 0

CMYK 
 
C 58 
M 49 
Y 46 
K 14

RGB 

R 27 
G 104 
B 162

RGB 

R 248 
G 156 
B 43

RGB 

R 111 
G 112 
B 115

WEB 

#1b68a2

WEB 

#f89c2b

WEB 

#6f7073

DEEP GREEN

PANTONE 348c

CMYK 
 
C 99 
M 30 
Y 100 
K 22

RGB 

R 45 
G 109 
B 54

WEB 

#2d6d36

Logo Colours5

Logo Usage and Application11
• For print publications such as reports, brochures, flyers, posters as 

banners, the logo lockup should appear at the bottom on the front 
cover of the publication or at the bottom on the back cover. For 
videos, the logo lockup should be applied at the end of the video. 

• During the logo use and application, all logos should be visually 
equal; no one logo should take precedence over the other logos 
of partnering agencies or organizations. There are no exceptions 

to this rule. In general, avoid crowding name or any other element 
too closely around the REDD+ logo/ logo lockup: leave clear space 
around the logo to increase its impact.

• Any request for exceptions to these guides should be made directly 
to the CCDA Public Relations and REDD+ Branch. 

A Commitment by: Led by: Funded by: Facilitated by:

DEVELOPING  REDD+  IN  PAPUA  NEW  GUINEA

REDD+ refers to efforts to Reduce Emissions from Deforestation and forest 
Degradation, and plus (+) conservation of forest carbon stocks, sustainable 
management of forests, and enhancement of forest carbon stocks (REDD+).

B
ra
nd

Brand
GuidelinesREDD+ Logo and Graphic 

Guidelines define the 
fonts, colours and policy 
for logo usage in brand 

communication.

Graphic

The REDD+ Logo
3 The REDD+ logo is a key element that symbolizes REDD+ Programme 

in Papua New Guinea (PNG). The logo was developed in 2017 through 

a consultative process with inputs by all key stakeholders from the 

government, private and civil society organizations. The process was 

led by the Climate Change and Development Authority (CCDA) and 

PNG Forest Authority (PNGFA) with the support of the Forest Carbon 

Partnership Facility (FCPF) through the United Nations Development 

Programme (UNDP). Below is an illustration of what the REDD+ PNG logo 

depicts. 

1. REDD+ : Acronym for Reducing Emissions from Deforestation and forest 

Degradation, as well as (+) conservation, sustainable management of forests and 

enhancement of forest carbon stocks.

2. The PNG map in the circular globe depicts PNG as part of global efforts to address 

Climate Change through REDD+ actions.

3. The Bird’s wing as leaf represents Papua New Guinea’s forests. It is colored in 

green to foster sustainable management and use of forest resources.

4. The PNG map symbolizes that PNG is taking a national (policy) approach to 

implement REDD+ in the country. 

5. The Bird of Paradise represents PNG’s national emblem and its unique biodiversity.

6. Country name
3

4

6

5

1
2

“REDD+” – guidelines design  
brand guidelines. 
national government + UNDP
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Graphic Guidelines
PNG POP [Papua New Guinea Palm Oil Platform] Graphic Guidelines define the fonts, 

colours and policy for logo usage in brand communication.

Official Logo Versions
There are two different versions of the logo for different 

purposes, both versions come in two different format. 

The two versions of the logo are three-rowed vertical logo and one rowed 

horizontal logo. Vertical logo has been chosen as the primary version and it 

should be use in most cases.

1

VERTICAL LOGOTwo-rowed colouredThe primary or preferred use 
of the logo is verticle coloured 
version.

HORIZONTAL LOGOOne-rowed colouredSecondary version of the logo is 

used if space, size or context so 

demand.

1

2

PAPUA NEW GUINEA PALM OIL PLATFORM
4

A commitment by:

Led by:

Funded by:

Facilitated by:

PAPUA NEW GUINEA PALM OIL PLATFORM
11

LOGO LOCK-UP

Logo
PNGPOP [Papua New Guinea Palm Oil Platform] logo consists of 

symbolical shapes; a cross-cut section of an oil palm fruit (cut in half) 

with white centre forming speech bubble symbolises the ‘platform’. 

The green leaf symbolise ‘environment and sustainability’, oil palm 

leaves represent people, the outer red layer and inner yellow colours 

of the fruit with black outline of speech bubble represent PNG’s official 

colours – red, yellow and black. The head section of the bird combined 

with the leaves depicts Bird of Paradise, PNG’s national symbol. This 

is displayed in the logo. The bird embrassing the fruit formed bonds 

(dialogue) between development partners in the palm oil industry. 

Generally, the logo has been influenced by the above backgrounds which 

combined well into a simplified and up-market look design, portray calmness 

and gives strong statement on oil palm industry in Papua New Guinea.

PAPUA NEW GUINEA PALM OIL PLATFORM 3

CMYK:  C40 M0 Y83 K0

PANTONE:  367 C

RGB:  R178 G212 B102

web:  #b2d465

CMYK:  C6 M22 Y100 K0

PANTONE:  7406 C

RGB:  R231 G194 B9

web:  #e7c209CMYK:  C96 M10 Y100 K1

PANTONE:  347 C

RGB:  R62 G152 B76

web:  #3d974b

CMYK:  C0 M100 Y100 K0

PANTONE:  347 C

RGB:  R204 G34 B41

web:  #cb2228

BLACK

web:  #000000

WHITE

70% Tint 

Black

60% Tint 

Black

47% Tint 

Black

30% Tint 

Black

Logo Colours

Colour Palette

CMYK + Pantone + RGB + web colours

Colours of the logo are dark green (Sustainability 

Green), light green, yellow, red and black. 

The logo must not be used in different colours or tones but the ones 

below.

SUSTAINABILITY 

GREEN

LIGHT 

GREEN
YELLOW

RED
BLACK

WHITE

70%
60%

47%
30%

PAPUA NEW GUINEA PALM OIL PLATFORM 5
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PNGPOP – logo + guidelines design    
graphic guidelines. 
national government + UNDP

Graphic Guidelines
PNG POP [Papua New Guinea Palm Oil Platform] Graphic Guidelines define the fonts, 

colours and policy for logo usage in brand communication.
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National  
Service  
Delivery 
Framework 
(NSDF)

Client: 
Department of  
Provincial and Local 
Government Affairs 
(DPLGA)

and

Department of  
National Planning & 
Monitoring.
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PNG CENSUS 2020 
Branding

The Office of Census Director required that the Census 
2020 project corporate image and branding be 
created and therefore must be maintained and well 
managed professionally to reflect the importance of 
this national event. To achieve a successful outcome 
in its media and publicity component for the general 
information and awareness campaign with official 
Census 2020 theme song was produced, both on print 
and electronic media right throughout the project 
duration, inclusive of its final reporting back to the 
National Government and other stakeholders.

The Office of the Census Director also proposed that a 
lead consulting designer must be available at all times 
(or when required) to take control of all creativity, 
design, and branding management of the Census 
2020 project image and also to work alongside the 
Census Media & Publicity Team, thus providing all 
creative and technical directions that are required and 
also to oversee all ‘Service Providers’ engage under 
media and publicity materials production contract.

Based on the above reasons, Kipong Graphic 
Designers (John Kipong) signed a formal contract of 
engagement with the Census 2020 Project Director 
and the National Statistical Office, and as a result of 
that, successfully implement the project it was tasked to 
do for the Official Launch Night held on 17 August 2019.

w w w . k i p o n g c r e a t i v e . c o m



Patti Potts Doi, Census 2020 Publicity and  
Brand Ambassodor displaying the Caps and  

Executive Polo Shirts.
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Census 2020 Size: 60mm wide x 112.3mm high
Statistical Office & Crest  Size: 100mm wide x 39mm high

Print: Full Colour - Digital Transfers
POS: Left Hand Chest & Right Hand Chest

Item: White/ Black Polos

AMENDMENTS AFTER 1ST PROOF
WILL BE CHARGED AT $15 PER

ADDITIONAL PROOF

ONE

Please Note: While every endeavor is taken to match the required PMS colours and background colour of the product 
we cannot guarantee a 100% match in the digital process. Important: Transfers are applied by hand and 

although the greatest care is taken, transfer positioning cannot be guaranteed across the entire order. If Transfers are to be
placed over seams, some distortion may happens when the transfer and seam intersect.

Be Counted Size: 85mm wide x 20mm high
Print: Full Colour - Digital Transfers

POS: Back Top Centre Yoke 

Item: White/ Black Polos

AMENDMENTS AFTER 1ST PROOF
WILL BE CHARGED AT $15 PER

ADDITIONAL PROOF

ONE

Please Note: While every endeavor is taken to match the required PMS colours and background colour of the product 
we cannot guarantee a 100% match in the digital process. Important: Transfers are applied by hand and 

although the greatest care is taken, transfer positioning cannot be guaranteed across the entire order. If Transfers are to be
placed over seams, some distortion may happens when the transfer and seam intersect.

 Size: 46.8mm wide x 11mm high
Print: Full Colour - Digital Transfers

POS: Back Centre

Item: White Caps

AMENDMENTS AFTER 1ST PROOF
WILL BE CHARGED AT $15 PER

ADDITIONAL PROOF

ONE

Please Note: While every endeavor is taken to match the required PMS colours and background colour of the product 
we cannot guarantee a 100% match in the digital process. Important: Transfers are applied by hand and 

although the greatest care is taken, transfer positioning cannot be guaranteed across the entire order. If Transfers are to be
placed over seams, some distortion may happens when the transfer and seam intersect.

Census 2020 Size: 100mm wide x 44.8mm high
Statistical Office  Size: 30mm wide x 30mm high

Crest  Size: 40mm wide x27mm high
Print: Full Colour - Digital Transfers

POS: Front Centre, Centre on Left Panel & 
Centre on Right Panel

Item: White Caps

AMENDMENTS AFTER 1ST PROOF
WILL BE CHARGED AT $15 PER

ADDITIONAL PROOF

ONE

Please Note: While every endeavor is taken to match the required PMS colours and background colour of the product 
we cannot guarantee a 100% match in the digital process. Important: Transfers are applied by hand and 

although the greatest care is taken, transfer positioning cannot be guaranteed across the entire order. If Transfers are to be
placed over seams, some distortion may happens when the transfer and seam intersect.

Census 2020 Size: 60mm wide x 112.3mm high
Statistical Office & Crest  Size: 100mm wide x 39mm high

Print: Full Colour - Digital Transfers
POS: Left Hand Chest & Right Hand Chest

Item: Black/Royal Polos

AMENDMENTS AFTER 1ST PROOF
WILL BE CHARGED AT $15 PER

ADDITIONAL PROOF

ONE

Please Note: While every endeavor is taken to match the required PMS colours and background colour of the product 
we cannot guarantee a 100% match in the digital process. Important: Transfers are applied by hand and 

although the greatest care is taken, transfer positioning cannot be guaranteed across the entire order. If Transfers are to be
placed over seams, some distortion may happens when the transfer and seam intersect.

Be Counted Size: 85mm wide x 20mm high
Print: Full Colour - Digital Transfers

POS: Back Top Centre Yoke 

Item: Black/Royal Polos

AMENDMENTS AFTER 1ST PROOF
WILL BE CHARGED AT $15 PER

ADDITIONAL PROOF

ONE

Please Note: While every endeavor is taken to match the required PMS colours and background colour of the product 
we cannot guarantee a 100% match in the digital process. Important: Transfers are applied by hand and 

although the greatest care is taken, transfer positioning cannot be guaranteed across the entire order. If Transfers are to be
placed over seams, some distortion may happens when the transfer and seam intersect.

Census 2020 Size: 30mm wide x 55mm high
Statistical Office  Size: 30mm wide x 30mm high

Crest  Size: 40mm wide x27mm high
Print: Full Colour - Digital Transfers

POS: Front Centre, Centre on Left Panel & 
Centre on Right Panel

Item: Black Caps

AMENDMENTS AFTER 1ST PROOF
WILL BE CHARGED AT $15 PER

ADDITIONAL PROOF

ONE

Please Note: While every endeavor is taken to match the required PMS colours and background colour of the product 
we cannot guarantee a 100% match in the digital process. Important: Transfers are applied by hand and 

although the greatest care is taken, transfer positioning cannot be guaranteed across the entire order. If Transfers are to be
placed over seams, some distortion may happens when the transfer and seam intersect.
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Census 2020 Theme Song 
“Census Unity Song”

Completed and Delivered. Officially launched by  
Prime Minister on 17th August 2019.
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What is a Census?
• It is a huge exercise carried out by Government of a nation 

to count every person, both citizens and non-citizens in a 
given point in time.

• It is called the National Population and Housing Census. All 
governments all over the world take stock of their people in 
order to plan and govern their country better.

Who is counted?
• Everyone living in PNG and slept at that household on the 

REFERENCE NIGHT which is Sunday the 12th of July 2020 
at the time of the Census week.

What is the aim of the 2020 Census?
• To count every person, both citizens and non-citizen using 

a Reference or Census Night.

Why is the Census needed now?
• A census is needed now because the information form the 

last census in 2011 has lived past its time. Our government 
under the Organic Law, needs up-to-date information to 
plan for development and proper allocation of resources 
for roads, bridges, airstrips, aid posts and schools, etc.

How often does PNG conduct its Census?
• Different countries have different time period to do their 

census, but, for PNG and most countries the census is 
conducted every ten (10) years.

How is the counting done?
• Interviewers visit all household and conduct and inter-

view the head of the household. If household cannot be 
visited, everyone will be advised to meet in a central point 
for interviewers to take place.

How is this census different from the 
past?
• This census will involve the use of information techno-

logies such as GIS, Drone, Google Earth in mapping, 
and use of tablets in the counting exercise in realtime or 
appropriately applicable including data security. Unlike 
the previous census data collection system, the use of 
information technology will further improve the quality 
and accuracy, efficiency and timeliness in collection, 
processing and dissemination of census results. This is in 
line with current international best practices.

What Power do interviewers have to 
collect information from people?
• The Statistical Services Act 1980 (1981 rev.) governs the 

collection of census data. All interviewers will be empowered 
by the National Statistician under the Act through the Census 
Director who is given the responsibility to conduct the 
census for the Government of Papua New Guinea.

Will the information collected be kept as 
private/secrete?
• The same law, the Statistical Services Act 1980 (1981 rev.) 

protects everyone. Interviewers are bound from sharing 
confidential information collected by signing an “Oath or 
Declaration of Secrecy”.

Who are the main uses of census 
information?
• The main users of the information are the National 

Government, Provincial and Local Level Governments. 
Decisions are made about the distribution of funds and 
resources to Local Level Governments and wards by using 
information collected in the census.

• This information helps Departments like Education and 
Health to plan for services such as schools and hospitals.

Who coordinates Census operations 
in PNG?
• The National Statistical Office (NSO) through the Ministry 

of National Planning coordinates the census operations 
with the technical expertise from development partners 
such as the United Nations Population Fund (UNFPA).

• The NSO is mandated entity to coordinate the census 
operations in PNG as stipulated under the provisions of the 
Statistical Services Act 1980 (1981 rev.).

How is the Census organised?
• The Central Coordination is at the NSO in Port Moresby. 

The NSO will work very closely with all the provincial 
Departments/Governments who are the main users of the 
Census information to conduct the census. The information 
collected will show areas where proper services are lacking 
and that will help Provincial and District level planners to 

Minister for National Planning, Hon Richard Maru, has announced that the date 

has been set for the 5th National Population and Housing Census.

The National Executive Council (NEC) in its 
Special Meeting No. 07/2019 held on 10 April 
2019, approved for the National Statistical Office 
to conduct the 5th National Population and 
Housing Census with Sunday 12th of July 2020 as 
the Census Date (Reference Night).

The Population and Housing Census besides the 
national elections is one of the most important 
national events in the calendar of the country 
conducted every ten years. Since 1980, four (4) 
full Censuses have been taken; 1980 Census, 1990 
Census, 2000 Census and 2011 Census. pngcensus2020.com

DEPUTY CENSUS  
DIRECTOR

AND

OFFICE OF CENSUS  
DIRECTOR

MINISTRY OF
NATIONAL PLANNING & 

MONITORING

hon. richard maru, mp. 
Minister for National Planning & Monitoring 

bernard kiele 
Census 2020 Project Director 
Deputy National Statistician

plan for improvements in those areas.

• Census information will not be used for:

• Electoral rolls
• Taxation purposes
• Getting land titles for customary land
• Any religious beliefs or
• Giving secret information to the banks or 

police.

“Be counted! No one left behind.”

kipong graphic designers

Sunday 12th July 2020

A3 PRESS INSERTS
A3 Press Inserts: Original design and artwork costs component  

captured under Invoice No. CEN008 with printing cost.

Completed (Replaced).

PRESS INSERT  (ORIGINAL DESIGN)
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ORIGINAL COST CAPTURED UNDER 
 INVOICE NO. CEN008 

What is a Census?
• It is a huge exercise carried out by Government of a nation 

to count every person, both citizens and non-citizens in a 
given point in time.

• It is called the National Population and Housing Census. All 
governments all over the world take stock of their population 
in-order to plan and govern their country better.

Who is counted?
• Everyone living in PNG and slept at that household on the 

REFERENCE NIGHT which is Sunday the 12th of July 2020 
will be counted.

What is the aim of the 2020 Census?
• To count every men, women and children, both citizens and 

non-citizen using a reference or census night. 

Why is the Census needed now?
• A census is needed now because the information from the 

last census in 2011 has lived past its time. Our government 
under the Organic Law, needs up-to-date information to 
plan for development and proper allocation of resources 
for roads, bridges, airstrips, aid posts and schools, etc.

How often does PNG conduct its Census?
• Different countries have different time period to do 

their census, but, for PNG the census is conducted every 
ten (10) years. 

How is the counting done?
• Interviewers visit all household and conduct interviews 

with the head of the household. If household cannot be 
visited, everyone will be advised to meet in a central 
point for interviews to take place.

How is this census different from the past?
• This census will involve the use of information 

technologies such as GIS, Drone, Google Earth in 
mapping, and use of tablets in the counting exercise 
in realtime or appropriately applicable including data 
security. The use of information technology will further 
improve the quality and accuracy, efficiency and 
timeliness in collection, processing and dissemination 
of census results. This is in line with current international 
best practices.

What Power do interviewers have to collect 
information from people?
• The Statistical Services Act 1980 (1981 rev.) governs 

the collection of census data. All interviewers will be 
empowered by the National Statistician under the Act 
through the Census Director who is given the responsibility 
to conduct the census for the Government of Papua New 
Guinea.

Will the information collected be kept as 
private/secret?

• The same law, the Statistical Services Act 1980 (1981 rev.) 
protects everyone. Interviewers are bound from sharing 
confidential information collected by signing an “Oath” 
or “Declaration of Secrecy”.

Who are the main uses of census information?
• The main users of the information are the National 

Government, Provincial and Local Level Governments. 
Decisions are made about the distribution of funds and 
resources to Local Level Governments and wards by using 
information collected in the census.

• This information helps Departments like Education and 
Health to plan for services such as schools and hospitals.

Who coordinates Census operations in PNG?
• The NSO is mandated entity to coordinate the census 

operations in PNG as stipulated under the provisions of 
the Statistical Services Act 1980 (1981 rev.).

• Technical assistance sought from Development Partners 
on the implementation of Census activities.

How is the Census organised?

• The Central Coordination is at the National Statistical 
Office (NSO) in Port Moresby. The NSO will work 
very closely with all the provincial Departments/
Governments who are the main users of the Census 
information to conduct the census. The information 
collected will show areas where proper services are 
lacking and that will help Provincial and District level 
planners to plan for improvements in those areas.

Census information will not be used for:
• Electoral rolls
• Taxation purposes
• Getting land titles for customary land
• Any religious beliefs or
• Giving secret information to the banks or police.

HON. RICHARD MARU, BTech, MBA, OBE, MP 

Minister for National Planning

JOHN IGITOI 
Acting National Statistician

MERCEDITA TIA 
Chief Technial Advisor – UNFPA

BENJAMIN HAICHIM 
Assistant Census Director 

Census Processing JOSIAH JOSEPH 
Assistant Census Director 

Field Operations

HAJILY KELE 
Deputy Census Director

MICHAEL KAIVEPA
Assistant Census Director 
Research & Development

government of

papua new guinea

“Be counted! No one left behind.”

ministry of national 
planning & monitoring

The National Executive Council (NEC) in its Special Meeting No. 07/2019 held on 10 April 2019, 

approved for the National Statistical Office (NSO) to conduct the 5th National Population 

and Housing Census with Sunday 12th of July 2020 as the Census Date (Reference Night). The 

Population and Housing Census besides the national elections is one of the most important 

national events in the calendar of the country conducted every ten years. Since 1980, four 

(4) full Censuses have been taken; 1980 Census, 1990 Census, 2000 Census and 2011 Census.

Completed and delivered.

An outstanding payment invoice is still owe to the Designer 
(Kipong Graphic Designers).

PRESS INSERT  (AMENDED DESIGN)
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ADDITIONAL COST CAPTURED UNDER 
 INVOICE NO. CEN014 

The amended design with new photograph of senior NSO and Census  
Management inserted as replacement (see below) captured  

under Invoice No. CEN014. 



 

1.  ESTABLISHMENT 

Client Meeting

• Client Meeting on Project’s Brief 
• Project Direction with time-frame established by Client
 
2.  CREATIVE ELEMENTS 
Concept Development: Design, Typography and Colour  

Concept Development

• Client’s project brief analysis
• A ‘creative brief’ is then established by Designer base on 

outcome from the meeting.
• Creative brief on Client’s design requirements (problem) 

is then examine methodically and in detail, typically in 
order to explain and interpret best design option available 
(‘brainstorm’) and within ‘budget’ and given time-frame 

• Research for ‘design appreciation’ to determined local 
context and its application  

Design Development

• Determining Grid (column) structure for design
• Grid structure for designing of the layout is established
• Design theme is established base on layout as determined 

by grid structure
• Background elements are also to be considered if 

appropriate to the design overall look
• Considerations to photographs, illustrations, tables or 

graphs required for by client in the design is established in 
the grid structure of the layout.

Typography

• Choice of fonts
• Selected fonts develop with relevant typeface and applied 

to the design (copy fitting).

Colours

• Colour theme considerations on design, layout and 
typography

• Appropriate colour theme is selected for design to portray 
appropriate mood in given message.

 
3.  TECHNICAL ELEMENTS  
Design and Layout 

Typography Design

• Copy fitting and type design into established grid
• Adjustment to fit layout design
Layout Design

• Adjustment to layout design
• Photos, illustrations, tables or graphs, etc are inserted into 

layout as required within the design in the grid system to 
maintain consistency in the design

Logo, Graphics, Tables, Charts or Diagrams 
Construction or Reconstruction

• Tables/charts re-construction (if required) for clarity and 
consistency

• Colour theme application  

Photo-design, Manipulation and Retouching in 
‘Photoshop’

• High resolution photo design, manipulation and retouching 
in Adobe Photoshop 

• Photographs enhancement for clarity and output in Postscript 
form for reproduction

• Final Photoshop (PSD) artwork exported in different file 
format (pdf, eps, tiff or png) as required for high-quality 
large-format print out-put and offset printing or other 
reproduction

• Photographs or graphics formatted into ‘Postscript’ file format 
(.eps, .pdf, .tiff) for import and placement into the layout. 

costs menu applied to different tasks perform under  

process steps in design.
Cost indications and factors.

We outlined below the design process steps and the amount of work involved in 
performing each task within the steps in both print and electronic media.  

We based our professional fees on a hourly rate and price range as indicated below 
according to “cost indications and factors” (see left column).

COST FACTORS 
Below are factors we took into considerations when estimating our 
creativity and design costs for graphic design services rendered. The cost 
variation (see right column) depend very much on these factors. These 
include:

1. Complexity of design: A complicated design will be more difficult  
for designers to make, i.e. if the design consists of many tables and 
graphs to be re-created, Photoshop retouching for colour correction on 
dull and pixelated photos to improve clarity, the number of revisions 
or changes made by Client etc, so will cost more. 

2. Deadline: If designers are under a tight deadline to finished a 
certain project, we will generally charge a higher rate because of the 
time pressure involved.

3. How long it takes to complete: The time it takes a graphic 
designer to do a particular job should also be taken into account. 
Generally, the more complex a design is, the more time it will take to 
complete.

4. Skill level of graphic designer: Naturally, a graphic designer 
with a higher level of skills and wider experience will charge more 
than someone who’s just starting out.

Base on the above factors, every project is carefully assessed individually 
and an accurate estimate (Quotation) is provided to client for approval 
before any work is undertaken.

[ Note: We’re also flexible on a fixed-rate fee arrangement per job if 
client prefer instead of hourly rate ].

Our ‘Terms and Conditions’ is available upon request.
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4.  CLIENT PRESENTATION
Design Visuals (drafts) 
Presentation of working draft design Visuals to Client

• High resolution visuals Drafts in PDF file format presented to client for comment
• Client return draft visuals to Designer with ‘comments’ for amendments
 
5.  AMENDMENTS
Amendments (changes) made to the design or artwork by Client 
Amendments made on artwork 

• Designer made ‘changes’ (it could be minor or even major changes) to the 
design or artwork depending on client’s comments and notes

• Designer re-submitted to Client amended drafts for further review
• Final draft design returned to Designer for ‘final artwork’ preparations
 
6.  ARTWORK PRODUCTION 
     Final Comprehensive Artwork Preparation 
Final Print-Ready Artwork

• Designer compiling all required ‘digital’ artwork files prior to printing and production
• Final “Print-ready” PDF artwork files (the document layout) submitted to printer via 

‘online upload’ or files copied and transferred on CD disc or Flash Drive.
 
7.  DESIGN, CLIENT AND PRINTING MANAGEMENT
Print Management, Design and Client Consultation 
Design and Printing Management | Revisions | Reporting & 
Feedback

• Client Ongoing Contact, Revisions, Reporting and Feedback Sessions
• Documentation & Liaising with External Supplier
• Communications (emails, telephone calls, etc).

 
 Note: We’re also flexible on a fixed-rate fee 

arrangement per job if client prefers to instead of the 
hourly rates. Please call or email us for discussion  

on this fee arrangement.
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Reliability + Trust = Service
E L E C T R O N I C  A N D  P R I N T  M E D I A

K I P O N G  G R A P H I C  D E S I G N E R S

Street Address:  Allotment 4 & 5, Section 3, Kandrian  

   Town, Kandrian Coastal LLG 

   West New Britain Province

Postal Address:  PO BOX 2041 Lae 3251

   Bomatu Eda Drive, UNITECH 

   Morobe Province Papua New Guinea

Mobile Network: Vodafdone:  +675 817 64 820

   Digicel:  +675 745 81 833 

Email:    kipongjohn@gmail.com

Website:   www.kipongcreative.com
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